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ONE Advertising Powers the National Narrative
of PNG Drive 2.0

Ahmedabad (Gujarat) [India], February 3: ONE Advertising and Communication Services Limited, a
leading integrated communications agency, is proud to be the creative partner for PNG Drive 2.0, a
landmark nationwide initiative led by Bharat Petroleum Corporation Limited (BPCL) to accelerate
the adoption of Piped Natural Gas (PNG) and Compressed Natural Gas (CNG) across India.

- A unified national campaign making PNG and CNG simpler, safer, and seamless.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and
Natural Gas Regulatory Board (PNGRB), PNG Drive 2.0 brings together the City Gas Distribution
(CGD) industry on a common platform with harmonised messaging and a shared outreach
framework. ONE Advertising is the agency behind the campaign's core communication idea and
visualisation, including the national campaign line, 'Har Ghar PNG, Har Gaadi CNG - Jive Non-Stop
Zindagi.'

The campaign has been strategically designed to simplify the choice of clean energy by translating
functional benefits such as uninterrupted supply, cost efficiency, safety, and operational
convenience into a clear and relatable promise for Indian households, commuters, and businesses.
The creative framework ensures consistency at a national level while allowing flexibility for
localised execution across diverse geographies. Notably, the campaign was conceived and executed
in a remarkably short span of time, built through New Year's Eve, even as the world was immersed
in festive cheer. The swift turnaround reflects the teams' high-energy collaboration and shared
commitment to bring this nationwide movement to life with speed, precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print
advertisements, digital video commercials, and a sustained digital and social media presence. To
further strengthen consumer connect and reach across regions, renowned personalities Sakshi
Tanwar and Ravi Kishan have been roped in as brand ambassadors for PNG and CNG, respectively,
lending credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication
Services Limited, said, "PNG Drive 2.0 represents a powerful coming together of industry intent,
regulatory vision, and consumer-focused communication. At ONE, we believe that creativity must
simplify choices and enable adoption at scale. The idea of 'Har Ghar PNG, Har Gaadi CNG - Jiyo
Non-Stop Zindagi' was built to make clean energy feel dependable, accessible, and seamlessly
integrated into everyday life. This is where creative solutions truly differentiate an agency, by
aligning purpose, clarity, and scale to create meaningful national impact.”
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A unified national campaign making PNG and CNG simpler, sofer, and seamiless.

AHMEDABAD, India, Feb. Z, 2026 [PRMewswire/ == ONE Advertising and Communication Services Limited, o
leading integrated communications agency, is proud to be the creative partner for PNG Drive 2.0, a londmark
nationwide initiative led by Bharat Petroleum Corporation Limited (BPCL) to accelerate the adoption of Fiped
Matural Gas (PNG) and Compressed Natural Gas (CNG) across India.

Conceptualized as a unified, industry=-led movernent under the guidance of the Petroleum and Natural Gas
Regulatory Board (PNGRE), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on a commaon
platform with harmonised messaging and a shared outreach framework. ONE Advertising is the agency behind
the compaign's core communication idea and visualisation, including the national campaign line, Har Ghar
PNG, Har Gaadi CNG — Jiye Non-Stop Zindagi.'

The campaign has been strategically designed to simplify the chaoice of clean energy by translating functional
benefits such as uninterrupted supply, cost efficiency, sofety, and operational convenience into a clear and
relatable promise for indian households, commuters, and businesses. The creative fromework ensures
consistency at a national level while allowing flexibility for localised execution across diverse geographies.
Motably, the campaign was conceived and executed in a remarkably short span of time, built through Mew
Years Eve, even as the world was immersed in festive cheer. The swift turnaround reflects the teams’ high=

anargy collaboration and shared commitment to bring this nationwide movement to life with speed, precision,
and scale.

PNG Drive 2.0 will be unfurled through a high=-impact, multi-platform rollout that includes print advertisements,
digital video commercials, and a sustained digital and social media presence. To further strengthen consumer
connect and reach across regions, rencwned personalities Sakshi Tanwar and Ravi Kishan have been roped in
as brand ambassadors for PNG and CNG, respectively, lending credibility, fomiliarity, and mass appeal to the
campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, OME Advertising and Communication Services Limited,
said, "PNG Drive 2.0 represents a powerful coming together of industry intent, requlatory vision, and consurmer=
focused communication. At OME, we believe that creativity must simplify choices and enable adoption ot scale.
The idea of Har Ghar PNG, Har Gaadi CNG = Jiyo Non-5top Zindagi’ was built to make clean energy feel
dependable, accessible, and seamlessly integrated into everyday life. This is where creative solutions truly
differentiate an agency, by aligning purpose, clarity, and scale to create meaningful national impact.”
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Ahmedabad (Gujarat) [India], February 3: ONE Advertising and Communication
Services Limited, a leading integrated communications agency, is proud to be the
creative partner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat
Petroleum Corporation Limited (BPCL) to accelerate the adoption of Piped Natural
Gas (PNG) and Caompressed Matural Gas (CHG) across India.

- A unified national campaign making PNG and CNG simpler, safer, and seamless.

Conceptualised as a unified, industry-led movement under the guidance of the
Petroleurm and Matural Gas Regulatory Board (PNGRB), PNG Drive 2.0 brings
toagether the City Gas Distribution [CGD) industry on a common platform with
harmonised messaging and a shared outreach framework. OME Advertising is the
agency behind the campaign's core communication idea and visualisation,
including the national campaign line, '"Har Ghar PNG, Har Gaadi CNG - Jivo Mon-
Stop Zindagi.'

The campaign has been strategically designed to simplify the choice of clean
energy by translating functional benefits such as uninterrupted supply, cost
efficiency, safety, and operational convenience into a clear and relatable promise
for Indian households, commuters, and businesses. The creative framework ensures
consistency at a national level while allowing flexibility for localised execution
across diverse geographies. Notably, the campaign was conceived and executed in
a remarkably short span of time, built through New Year's Eve, even as the world
was immersed in festive cheer. The swift turnaround reflects the teams' high-
energy collaboration and shared commitment to bring this nationwide movement
to life with speed, precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that
includes print advertisements, digital video commercials, and a sustained digital
and social media presence. To further strengthen consumer conneact and reach
across regions, renowned personalities Sakshi Tanwar and Ravi Kishan have been
roped in as brand ambassadors for PNG and CNG, respectively, lending credibility,
familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and
Communication Services Limited, said, "PNG Drive 2.0 represents a powerful
coming together of industry intent, regulatory vision, and consumer-focused
communication. At ONE, we believe that creativity must simplify choices and
enable adoption at scale. The idea of '"Har Ghar PNG, Har Gaadi CHMG - Jivo Non-Stop
Zindagi' was built to make clean energy feel dependable, accessible, and
seamlessly integrated into everyday life. This is where creative solutions truly
differentiate an agency, by aligning purpose, clarity, and scale to create meaningful
national impact.”
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A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRNewswire/ -- ONE Advertising and Communication
Services Limited, a leading integrated communications agency, is proud to be the creative
partner for PMNG Drive 2.0, a landmark nationwide initiative led by Bharat Petroleum
Corporation Limited [BPCL) to accelerate the adoption of Piped Natural Gas (PNG) and
Compressed Natural Gas (CNG) across India.

Conceptualised as a unified, industry-led movemeant under the guidance of the Petroleum
and Matural Gas Regulatory Board (PNGRE), PNG Drive 2.0 brings together the City Gas
Distribution (CGD) industry on a common platform with harmonised messaging and a
shared outreach framework. ONE Advertising is the agency behind the campaign's core
communication idea and visualisation, including the national campaign line, 'Har Ghar
PMNG, Har Gaadi CNG - Jiyo Non-Stop Zindagi.'

The campaign has been strategically designed to simplify the choice of clean energy by
translating functional benefits such as uninterrupted supply, cost efficiency, safety, and
operational convenience into a clear and relatable promise for Indian households,
commuters, and businesses. The creative framework ensures consistency at a national
level while allowing flexibility for localised execution across diverse geographies. Notably,
the campaign was conceived and executed in a remarkably short span of time, built
through Mew Year's Eve, even as the world was immersed in festive cheer. The swift
turnaround reflects the teams' high-energy collaboration and shared commitment to bring
this nationwide movement to life with speed, precision, and scale.

PMG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes
print advertisements, digital video commercials, and a sustained digital and social media
presence. To further strengthen consumer connect and reach across regions, renowned
personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand ambassadors for
PHG and CNG, respectively. lending credibility, familiarity, and mass appeal to the
campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and
Communication Services Limited, said, "PNG Drive 2.0 represents a powerful coming
together of industry intent, regulatory vision, and consumer-focused communication. At
OME, we believe that creativity must simplify choices and enable adoption at scale. The
idea of "Har Ghar PNG, Har Gaadi CHMG - Jiyo Non-5top Zindagi’ was built to make clean
energy feel dependable, accessible, and seamlessly integrated into everyday life. This is
where creative solutions truly differentiate an agency. by aligning purpose, clarity, and
scale to create meaningful national impact.”
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A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRNewswire/ — ONE Advertising and Communication
Services Limited, a leading integrated communications agency, is proud to be the creative
partner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat Petroleum
Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas (PNG) and
Compressed Natural Gas (CNG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and
Natural Gas Regulatory Board (PNGRB), PNG Drive 2.0 brings together the City Gas
Distribution (CGD) industry on a common platform with harmonised messaging and a shared
outreach framework. ONE Advertising is the agency behind the campaign’s core
communication idea and visualisation, including the national campaign line, ‘Har Ghar PNG,
Har Gaadi CNG — Jiyo Non-Stop Zindagi.’

The campaign has been strategically designed to simplify the choice of clean energy by
translating functional benefits such as uninterrupted supply, cost efficiency, safety. and
operational convenience into a clear and relatable promise for Indian households, commuters,
and businesses. The creative framework ensures consistency at a national level while allowing
flexibility for localised execution across diverse geographies. Notably, the campaign was
conceived and executed in a remarkably short span of time, built through New Year's Eve,
even as the world was immersed in festive cheer. The swift turnaround reflects the teams’
high-energy collaboration and shared commitment to bring this nationwide movement to life
with speed, precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes
print advertisements, digital video commercials, and a sustained digital and social media
presence. To further strengthen consumer connect and reach across regions, renowned
personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand ambassadors for
PNG and CNG, respectively, lending credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and
Communication Services Limited, said, “PING Drive 2.0 represents a powerful coming together
of industry intent, regulatory vision, and consumer-focused communication. At ONE, we
believe that ereativity must simplify choices and enable adoption at scale. The idea of ‘Har
Ghar PNG, Har Gaadi CNG — Jiyo Non-Stop Zindagi’ was built to make clean energy feel
dependable, accessible, and seamlessly integrated into everyday life. This is where creative
solutions truly differentiate an agency, by aligning purpose, clarity, and scale to create
meaningful national impact.”
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A unified national campaign making PNG and CNG simpler, safer, and
seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRNewswire/ -- ONE Advertising and
Communication Services Limited, a leading integrated communications
agency, is proud to be the creative partner for PNG Drive 2.0, a landmark
nationwide initiative led by Bharat Petroleum Corporation Limited
(BPCL) to accelerate the adoption of Piped Matural Gas (PNG) and
Compressed Natural Gas (CNG) across India.

Brand ambas=adars Sakshi Tarwar and Ravi Kizhan feature in PRERE's “Non-Stop Zindagi’ consumer swarensss
campaign. (PRMawsfato/ONE Advertising and Communication Services Ltd)

Conceptualised as a unified, industry-led movement under the guidance
of the Petroleum and Natural Gas Regulatory Board (PNGRE), PNG Drive
2.0 brings together the City Gas Distribution (CGD) industry on a
commeon platform with harmonised messaging and a shared outreach
framework. ONE Advertising is the agency behind the campaign's core
communication idea and visualisation, including the national campaign
line, "Har Ghar PNG, Har Gaadi CNG - Jiyo Non-Stop Zindagi.'

The campaign has been strategically designed to simplify the choice of
clean energy by translating functional benefits such as uninterrupted
supply, cost efficiency, safety, and operational convenience into a clear
and relatable promise for Indian households, commuters, and
businesses. The creative framework ensures consistency at a national
level while allowing flexibility for localised execution across diverse
geographies. Motably, the campaign was conceived and executed in a
remarkably short span of time, built through Mew Year's Eve, even as the
world was immersed in festive cheer. The swift turnaround reflects the
teams’ high-energy collaboration and shared commitment to bring this
nationwide movement to life with speed, precision, and scale.

PMNG Drive 2.0 will be unfurled through a high-impact, multi-platform
rollout that includes print advertisements, digital video commercials,
and a sustained digital and social media presence. To further strengthen
consumer connect and reach across regions, renowned personalities
Sakshi Tanwar and Ravi Kishan have been roped in as brand
ambassadors for PNG and CNG, respectively, lending credibility,
familiarity, and mass appeal to the campaign.
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ONE Advertising Powers the National Narrative of PNG
Drive 2.0

Aunified national campaign making PNG

and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRNewswire, - ONE Advertising and Communication
Services Limited, a leading integrated communications agency, is proud to be the creative
pariner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat Petrolenm
Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas (PNG) and
Compressed Natural Gas (CNG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and
Natural Gas Regulatory Board (PNGRE), PNG Drive 2.0 brings together the City Gas
Distribution (CGLY) industry on a common platform with harmonised messaging and a shared
outreach framework. ONE Advertising is the agency behind the campaign's core communication
idea and visnalisation, including the national campaign line, 'Har Ghar PNG. Har Gaadi
CNG — Jiyo Non-Stop Zindagi.'

The campaign has been strategically designed to simplify the choice of clean energy by
translating functional benefits such as uninterrupted supply, cost efficiency, safety, and
operational convenience into a clear and relatable promise for Indian households, commuters,
and businesses. The creative framework ensures consistency at a national level while allowing
flexibility for localised execution across diverse geographies. Notably, the campaign was
conceived and executed in a remarkably short span of time, built through New Year's Eve, even
as the world was immersed in festive cheer. The swift turnaround reflects the teams' high-energy
collaboration and shared commitment to bring this nationwide movement to life with speed,
precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print
advertisements, digital video commercials, and a sustained digital and social media presence. To
further strengthen consumer connect and reach across regions, renowned personalities Sakshi
Tanwar and Ravi Kishan have been roped in as brand ambassadors for PNG and CNG,
respectively, lending credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication
Services Limited, said, "PNG Drive 2.0 represents a powerful coming together of industry intent,
regulatory vision, and consumer-focnsed communication. At ONE, we believe that creativity
must simplify choices and enable adoption at scale. The idea of "Har Ghar PNG, Har Gaadi CNG
— Jiyo Non-Stop Zindagi' was built to make clean energy feel dependable, accessible, and
seamlessly integrated into everyday life. This is where creative solutions truly differentiate an
agency, by aligning purpose, clarity, and scale to create meaningful national impact.”
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Ahmedabad: ONE Advertising and Communication Services Limited, an integrated
communications agency, has been appointed the creative partner for PNG Drive 2.0, a
landmark nationwide initiative led by Bharat Petroleum Corporation Limited (BPCL) to
accelerate the adoption of Piped Natural Gas (PNG) and Compressed Natural Gas (CNG)
across India.

Ahmedabad: ONE Advertising and Communication Services Limited, an integrated
communications agency, has been appointed the creative partner for PNG Drive 2.0, a
landmark nationwide initiative led by Bharat Petroleum Corporation Limited (BPCL) to
accelerate the adoption of Piped Natural Gas (PNG) and Compressed Natural Gas (CNG)
across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum
and Natural Gas Regulatory Board (PNGRB), PNG Drive 2.0 brings together the City Gas
Distribution (CGD) industry on a common platform with harmonised messaging and a
shared outreach framework. ONE Advertising has developed the campaign’s core
communication idea and visualisation, including the national campaign line, “Har Ghar
PNG, Har Gaadi CNG - Jiyo Non-Stop Zindagl.”

The campaign has been strategically designed to simplify the choice of clean energy by
translating key functional benefits such as uninterrupted supply, cost efficiency, safety,
and operational convenience into a clear and relatable promise for Indian households,
commuters, and businesses. While maintaining national consistency, the creative
framework allows flexibility for localisation across diverse geographies.

Notably, the campaign was conceived and executed within an exceptionally short
timeline, built through New Year's Eve, reflecting the teams’ high-energy collaboration
and shared commitment to delivering a large-scale national movement with speed,
precision, and impact

PNG Drive 2.0 will roll out through a high-impact, multi-platform media plan
encompassing print advertising, digital video commercials, and a sustained digital and
social media presence. Strengthening mass connect and regional resonance, acclaimed
actors Sakshi Tanwar and Ravi Kishan have been roped in as brand ambassadors for
PNG and CNG respectively, bringing credibility, familiarity, and wide appeal to the
initiative.

Speaking on the association, Vibhuti Bhatt, Director, ONE Advertising and
Communication Services Limited, said, "PNG Drive 2.0 represents a powerful coming
together of industry intent, regulatory vision, and consumer-focused communication. At
ONE, we believe that creativity must simplify choices and enable adoption at scale. The
idea of ‘Har Ghar PNG, Har Gaadi CNG — Jiye Non-Stop Zindagi’ was built to make clean
enerqgy feel dependable, accessible, and seamlessly integrated into everyday life. This is
where creative solutions truly differentiate an agency, by aligning purpose, clarity, and
scale to create meaningful national impact.”

As the creative partner, ONE Advertising has shaped the campaign's narrative, visual
language, and communication architecture, which is being deployed across on-ground
activations, community outreach initiatives, and digital platforms nationwide. The
initiative underscores the agency’s expertise in building large-scale communication
platforms that align policy objectives, industry collaboration, and strong consumer
relevance.
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A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRNewswire/ — ONE Advertising and Communication
Services Limited, a leading integrated communications agency, is proud to be the creative
partner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat Petroleum
Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas (PNG) and
Compressed Natural Gas (CNG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and
Natural Gas Regulatory Board (PNGRB), PNG Drive 2.0 brings together the City Gas
Distribution (CGD) industry on a common platform with harmonised messaging and a shared
outreach framework. ONE Advertising is the agency behind the campaign’s core
communication idea and visualisation, including the national campaign line, ‘Har Ghar PNG,
Har Gaadi CNG — Jiyo Non-Stop Zindagi.’

The campaign has been strategically designed to simplify the choice of clean energy by
translating functional benefits such as uninterrupted supply, cost efficiency, safety. and
operational convenience into a clear and relatable promise for Indian households, commuters,
and businesses. The creative framework ensures consistency at a national level while allowing
flexibility for localised execution across diverse geographies. Notably, the campaign was
conceived and executed in a remarkably short span of time, built through New Year's Eve,
even as the world was immersed in festive cheer. The swift turnaround reflects the teams’
high-energy collaboration and shared commitment to bring this nationwide movement to life
with speed, precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes
print advertisements, digital video commercials, and a sustained digital and social media
presence. To further strengthen consumer connect and reach across regions, renowned
personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand ambassadors for
PNG and CNG, respectively, lending credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and
Communication Services Limited, said, “PING Drive 2.0 represents a powerful coming together
of industry intent, regulatory vision, and consumer-focused communication. At ONE, we
believe that ereativity must simplify choices and enable adoption at scale. The idea of ‘Har
Ghar PNG, Har Gaadi CNG — Jiyo Non-Stop Zindagi’ was built to make clean energy feel
dependable, accessible, and seamlessly integrated into everyday life. This is where creative
solutions truly differentiate an agency, by aligning purpose, clarity, and scale to create
meaningful national impact.”



Publication

Edition

Date Format

edm Digital

03-02-2026 Online

24Mm

ONE Advertising appointed creative

partners for PNG Drive 2.0

PNG Drive 2.0 is a unified national campaign making PNG and CNG simpler, safer, and seamless

a4 by edm Staff
sTaFF  Published: Feb 2, 2026 6:45 PN | 3 MIN READ

HOME ADVERTISING MARKETING PR & CORP COMM - MEDIA - PEOPLE MOVEMENT

24m

Listen to This Article

ONE Advertising and Communication Services Limited, a leading integrated

communications agency, is proud to be the creative partner for PNG Drive 2.0, a
landmark nationwide initiative led by Bharat Petroleum Corporation Limited (BPCL)
to accelerate the adoption of Piped Natural Gas (PNG) and Compressed Natural Gas

(CNG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the
Petroleum and Natural Gas Regulatory Board (PNGRB), PNG Drive 2.0 brings
together the City Gas Distribution (CGD) industry on a common platform with

®®

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that
includes print advertisements, digital video commercials, and a sustained digital and
social media presence. To further strengthen consumer connect and reach across
regions, renowned personalities Sakshi Tanwar and Ravi Kishan have been roped in
as brand ambassadors for PNG and CNG, respectively, lending credibility, familiarity,
and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and
Communication Services Limited, said, “PNG Drive 2.0 represents a powerful coming
together of industry intent, regulatory vision, and consumer-focused communication.
At ONE, we believe that creativity must simplify choices and enable adoption at seale.
The idea of ‘Har Ghar PNG, Har Gaadi CNG - Jiyo Non-Stop Zindagi’ was built to

harmonised messaging and a shared outreach framework. ONE Advertising is the

agency behind the campaign’s core communication idea and visualisation, including

the national campaign line, “Har Ghar PNG, Har Gaadi CNG - Jiyo Non-Stop

Zindagi”

The campaign has been strategically designed to simplify the choice of clean energy by

translating functional benefits such as uninterrupted supply, cost efficiency, safety,

and operational convenience into a clear and relatable promise for Indian households,

commuters, and businesses. The creative framework ensures consistency at a national

level while allowing flexibility for localised execution across diverse geographies.

Notably, the campaign was conceived and executed in a remarkably short span of

time, built through New Year’s Eve, even as the world was immersed in festive cheer.

The swift turnaround reflects the teams’ high-energy collaboration and shared
commitment to bring this nationwide movement to life with speed, precision, and

scale,

make clean energy feel dependable, accessible, and seamlessly integrated into

everyday life. This is where creative solutions truly differentiate an agency, by aligning

purpose, clarity, and scale to ereate meaningful national impact.”
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ONE Advertising Powers the National Narrative of PNG Drive 2.0

PRNewswire

Ahmedabad (Gujarat) [India], February 3: ONE Advertising and Communication Services Limited, a leading
integrated communications agency, is proud to be the creative partner for PNG Drive 2.0, a landmark nationwide
initiative led by Eharat Petroleum Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas
(PNG) and Compressed Matural Gas (CNG) across India.

- A unified national campaign making PNG and CNG simpler, safer, and seamless.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Natural Gas
Regulatory Board (PMNGRB), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on a common
platform with harmonised messaging and a shared outreach framework. OME Advertising is the agency behind the
campaign's core communication idea and visualisation, including the national campaign line, 'Har Ghar PNG, Har
Gaadi CNG - Jiyo Non-5top Zindagi.

The campaign has been strategically designed to simplify the choice of clean energy by translating functional
benefits such as uninterrupted supply, cost efficiency, safety, and operational convenience into a clear and
relatable promise for Indian households, commuters, and businesses. The creative framewaork ensures consistency
at a national level while allowing flexibility for localised execution across diverse geographies. Notably, the
campaign was conceived and executed in a remarkably short span of time, built through Mew Year's Eve, even as
the world was immersed in festive cheer. The swift turnaround reflects the teams’ high-energy collaboration and
shared commitment to bring this nationwide movement to life with speed, precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements,
digital video commercials, and a sustained digital and social media presence. To further strengthen consumer
connect and reach across regions, renowned personalities Sakshi Tanwar and Ravi Kishan have been roped in as
brand ambassadors for PNG and CNG, respectively, lending credibility, familiarity, and mass appeal to the
campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services Limited,
said, "PNG Drive 2.0 represents a powerful coming together of industry intent, regulatory vision, and consumer-
focused communication. At ONE, we believe that creativity must simplify choices and enable adoption at scale.
The idea of 'Har Ghar PNG, Har Gaadi CNG - Jiyo Non-5top Zindagi' was built to make clean energy feel
dependable, accessible, and seamlessly integrated into everyday life. This is where creative solutions truly
differentiate an agency, by aligning purpose, clarity, and scale to create meaningful national impact.”

As the creative partner, ONE Advertising has developed the campaign's narrative, visual language, and
communication architecture, which is being deployed across on-ground activations, community outreach
initiatives, and digital platforms nationwide. The campaign reflects the agency's expertise in building large-scale
communication platforms that balance policy objectives, industry alignment, and strong consumer relevance.
'CNG ke Saath Mon-5top Zindagi'- PNG Drive 2.0 | TVC featuring Ravi Kishan: https://youtu.be/VDhy9KMalAE?
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Buffalo Despatch Digital 03-02-2026 Online

BUFFALO DESPATCH

ONE Advertising Powers the National Narrative of
PNG Drive 2.0

PRMewswire

Ahmedabad (Gujarat) [India], February 3: ONE Advertising and Communication Services Limited, a leading
integrated communications agency, is proud to be the creative partner for PNG Drive 2.0, a landmark nationwide
initiative led by Bharat Petroleum Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas
(PNG) and Compressed Matural Gas (CNG) across India.

- A unified national campaign making PNG and CNG simpler, safer, and seamless.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Natural Gas
Regulatory Board (PNGRB), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on a common
platform with harmonised messaging and a shared outreach framework. OME Advertising is the agency behind
the campaign's core communication idea and visualisation, including the national campaign line, 'Har Ghar PNG,
Har Gaadi CMG - Jiyo Non-Stop Zindagi.

The campaign has been strategically designed to simplify the choice of clean energy by translating functional
benefits such as uninterrupted supply, cost efficiency, safety, and operational convenience into a clear and
relatable promise for Indian households, commuters, and businesses. The creative framewaork ensures
consistency at a national level while allowing flexibility for localised execution across diverse geographies.
Motably, the campaign was conceived and executed in a remarkably short span of time, built through New Year's
Eve, even as the world was immersed in festive cheer. The swift turnaround reflects the teams’ high-energy
collaboration and shared commitment to bring this nationwide movement to life with speed, precision, and scale.
PMNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements,
digital video commercials, and a sustained digital and social media presence. To further strengthen consumer
connect and reach across regions, renowned personalities Sakshi Tanwar and Ravi Kishan have been roped in as
brand ambassadors for PNG and CNG, respectively, lending credibility, familiarity, and mass appeal to the
campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services Limited,
said, "PNG Drive 2.0 represents a powerful coming together of industry intent, regulatory vision, and consumer-
focused communication. At ONE, we believe that creativity must simplify choices and enable adoption at scale.
The idea of 'Har Ghar PNG, Har Gaadi CNG - Jiyo Non-Stop Zindagi' was built to make clean energy feel
dependable, accessible, and seamlessly integrated into everyday life. This is where creative solutions truly
differentiate an agency, by aligning purpose, clarity, and scale to create meaningful national impact.”

As the creative partner, OME Advertising has developed the campaign’s narrative, visual language, and
communication architecture, which is being deployed across on-ground activations, community outreach
initiatives, and digital platforms nationwide. The campaign reflects the agency's expertise in building large-scale
communication platforms that balance pelicy objectives, industry alignment, and strong consumer relevance.
'CNG ke Saath Neon-Stop Zindagi' - PNG Drive 2.0 | TVC featuring Ravi Kishan: hitps:/youtu.be/VDhy9KMa1AE?
si=TilKrJe6_MZRBov

'PNG ke Saath Non-Stop Zindagi' - PNG Drive 2.0 | TVC featuring Sakshi Tanwar: hitps://youtu.be/FUSBdyUIZhU?
si=JbabgstsK-NIRSpv
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ONE Advertising Powers the National Narrative of

PNG Drive 2.0

at Feb 03,2026

PRNewswire

Ahmedabad (Gujarat) [India], February 3: ONE Advertising and Communication Services Limited, a leading integrated
communications agency, is proud to be the creative partner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat
Petroleum Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas (PNG) and Compressed Natural Gas (CNG)
across India.

- A unified national campaign making PNG and CNG simpler, safer, and seamless.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Natural Gas Regulatory Board
(PNGRB), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on a commaon platform with harmonised
messaging and a shared outreach framework. ONE Advertising is the agency behind the campaign's core communication idea and
visualisation, including the national campaign line, Har Ghar PNG, Har Gaadi CNG - Jivo Non-Stop Zindagi.

The campaign has been strategically designed to simplify the choice of clean energy by translating functional benefits such as
uninterrupted supply, cost efficiency, safety, and operational convenience into a clear and relatable promise for Indian
households, commuters, and businesses. The creative framework ensures consistency at a national level while allowing flexibility
for localised execution across diverse geographies. Notably, the campaign was conceived and executed in a remarkably short span
of time, built through New Year's Eve, even as the world was immersed in festive cheer. The swift turnaround reflects the teams’
high-energy collaboration and shared commitment to bring this nationwide movement to life with speed, precision, and scale.
PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements, digital video
commercials, and a sustained digital and social media presence. To further strengthen consumer connect and reach across
regions, renowned personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand ambassadors for PNG and CNG,
respectively, lending credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services Limited, said, "PNG Drive
2.0 represents a powerful coming together of industry intent, regulatory vision, and consumer-focused communication. At ONE,
we believe that creativity must simplify choices and enable adoption at scale. The idea of 'Har Ghar PNG, Har Gaadi CNG - Jivo
Non-Stop Zindagi' was built to make clean energy feel dependable, accessible, and seamlessly integrated into everyday life. This
is where creative solutions truly differentiate an agency, by aligning purpose, clarity, and scale to create meaningful national
impact.”

As the creative partner, ONE Advertising has developed the campaign’s narrative, visual language, and communication
architecture, which is being deployed across on-ground activations, community outreach initiatives, and digital platforms
nationwide. The campaign reflects the agency's expertise in building large-scale communication platforms that balance policy
objectives, industry alignment, and strong consumer relevance.

'CNG ke Saath Non-Stop Zindagi' - PNG Drive 2.0 | TVC featuring Ravi Kishan: https://youtu.be/VDhy9KMalAE?
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ONE Advertising Powers the National Narrative of
PNG Drive 2.0

PRMewswire

Ahmedabad (Gujarat) [India], February 3: ONE Advertising and Communication Services Limited, a leading
integrated communications agency, is proud to be the creative partner for PNG Drive 2.0, a landmark nationwide
initiative led by Bharat Petroleum Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas
(PMG) and Compressed Matural Gas (CNG) acress India.

- A unified national campaign making PNG and CNG simpler, safer, and seamless.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Matural Gas
Regulatory Board (PMGRE), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on a common
platform with harmonised messaging and a shared outreach framewaork. ONE Advertising is the agency behind
the campaign's core communication idea and visualisation, including the national campaign line, 'Har Ghar PNG,
Har Gaadi CNG - Jiyo Non-Stop Zindagi.

The campaign has been strategically designed to simplify the choice of clean energy by translating functional
benefits such as uninterrupted supply, cost efficiency, safety, and operational convenience into a clear and
relatable promise for Indian households, commuters, and businesses. The creative framework ensures
consistency at a national level while allowing flexibility for localised execution across diverse geographies.
Motably, the campaign was conceived and executed in a remarkably short span of time, built through New Year's
Eve, even as the world was immersed in festive cheer. The swift turnaround reflects the teams' high-energy
collaboration and shared commitrent to bring this nationwide movement to life with speed, precision, and scale.
PMG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements,
digital videc commercials, and a sustained digital and social media presence. To further strengthen consumer
connect and reach across regions, renowned personalities Sakshi Tanwar and Ravi Kishan have been roped in as
brand ambassadors for PNG and CNG, respectively, lending credibility, familiarity, and mass appeal to the
campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services Limited,
said, "PNG Drive 2.0 represents a powerful coming together of industry intent, regulatory vision, and consumer-
focused communication. At OME, we believe that creativity must simplify choices and enable adoption at scale.
The idea of 'Har Ghar PNG, Har Gaadi CHNG - Jiyo Non-Stop Zindagi' was built to make clean energy feel
dependable, accessible, and seamlessly integrated into everyday life. This is where creative solutions truly
differentiate an agency, by aligning purpose, clarity, and scale to create meaningful national impact.”

As the creative partner, OME Advertising has developed the campaign's narrative, visual language, and
communication architecture, which is being deployed across on-ground activations, community outreach
initiatives, and digital platforms nationwide. The campaign reflects the agency's expertise in building large-scale
communication platforms that balance policy objectives, industry alignment, and strong consumer relevance.
'CNG ke Saath Mon-Stop Zindagi' - PNG Drive 2.0 | TVC featuring Ravi Kishan: https://fyoutu. be/VDhy3KMa1AE?
si=TilKrdeg_MNZRBE&vV

'PMG ke Saath Non-Stop Zindagi' - PNG Drive 2.0 | TVC featuring Sakshi Tanwar: https:/youtu.be/FUSBdyUIZhU?
si=J5ab6qStskK-NiR5pv



Publication Edition Date Format

Miami News Herald | Digital 03-02-2026 Online

Miami Fews Herald

& Tue, Feb 03, 2026 | Updated 11:05 UTC

PRNewswire

Ahmedabad {Gujarat) [India], February 3: ONE Advertising and Communication Services Limited, a leading integrated
communications agency, is proud to be the creative partner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat
Petroleum Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas (PNG) and Compressed Natural Gas (CNG)
across India.

- A unified national campaign making PNG and CNG simpler, safer, and seamless.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Natural Gas Regulatory Board
(PNGRE), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on a common platform with harmonised
messaging and a shared outreach framework. ONE Advertising is the agency behind the campaign’s core communication idea and
visualisation, including the national campaign line, 'Har Ghar PNG, Har Gaadi CNG - Jiyo Non-Stop Zindagi.'

The campaign has been strategically designed to simplify the choice of clean energy by translating functional benefits such as
uninterrupted supply, cost efficiency, safety, and operational convenience into a clear and relatable promise for Indian
households, commuters, and businesses. The creative framework ensures consistency at a national level while allowing flexibility
for localised execution across diverse geographies. Notably, the campaign was conceived and executed in a remarkably short span
of time, built through New Year's Eve, even as the world was immersed in festive cheer. The swift turnaround reflects the teams’
high-energy collaboration and shared commitment to bring this nationwide movement to life with speed, precision, and scale.
PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements, digital video
commercials, and a sustained digital and social media presence. To further strengthen consumer connect and reach across
regions, renowned personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand ambassadors for PNG and CNG,
respectively, lending credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services Limited, said, "PNG Drive
2.0 represents a powerful coming together of industry intent, regulatory vision, and consumer-focused communication. At ONE,
we believe that creativity must simplify choices and enable adoption at scale. The idea of 'Har Ghar PNG, Har Gaadi CNG - Jivo
MNon-5Stop Zindagi' was built to make clean energy feel dependable, accessible, and seamlessly integrated into everyday life. This
is where creative solutions truly differentiate an agency, by aligning purpose, clarity, and scale to create meaningful national
impact.’

As the creative partner, ONE Advertising has developed the campaign's narrative, visual language, and communication
architecture, which is being deployed across on-ground activations, community outreach initiatives, and digital platforms
nationwide. The campaign reflects the agency's expertise in building large-scale communication platforms that balance policy
objectives, industry alignment, and strong consumer relevance.

'CNG ke Saath Non-Stop Zindagi' - PNG Drive 2.0 | TVC featuring Ravi Kishan: https://youtu.be,/ VDhy9EMalAE?

si=TilKrJe6_ NZRBév

'PMNG ke Saath Non-Stop Zindagi - PNG Drive 2.0 | TVC featuring Sakshi Tanwar: https://youtu.be/FUSBdyUlZhU?si=]5a6q5tsK-
NiRSpv
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PRNewswire

Ahmedabad (Gujarat) [India], February 3: ONE Advertising and Communication Services Limited, a leading integrated
communications agency, is proud to be the creative partner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat
Petroleum Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas (PNG) and Compressed Natural Gas (CNG)
across India.

- A unified national campaign making PNG and CNG simpler, safer, and seamless.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Natural Gas Regulatory Board
(PNGRB), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on a common platform with harmonised
messaging and a shared outreach framework. ONE Advertising is the agency behind the campaign’s core communication idea and
visualisation, including the national campaign line, Har Ghar PNG, Har Gaadi CNG - Jivo Non-Stop Zindagi.'

The campaign has been strategically designed to simplify the choice of clean energy by translating functional benefits such as
uninterrupted supply, cost efficiency, safety, and operational convenience into a clear and relatable promise for Indian
households, commuters, and businesses. The creative framework ensures consistency at a national level while allowing flexibility
for localised execution across diverse geographies. Notably, the campaign was conceived and executed in a remarkably short span
of time, built through New Year's Eve, even as the world was immersed in festive cheer. The swift turnaround reflects the teams’
high-energy collaboration and shared commitment to bring this nationwide movement to life with speed, precision, and scale.
PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements, digital video
commercials, and a sustained digital and social media presence. To further strengthen consumer connect and reach across
regions, renowned personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand ambassadors for PNG and CNG,
respectively, lending credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services Limited, said, "PNG Drive
2.0 represents a powerful coming together of industry intent, regulatory vision, and consumer-focused communication. At ONE,
we believe that creativity must simplify choices and enable adoption at scale. The idea of 'Har Ghar PNG, Har Gaadi CNG - Jivo
Non-Stop Zindagi' was built to make clean energy feel dependable, accessible, and seamlessly integrated into everyday life. This
is where creative solutions truly differentiate an agency, by aligning purpose, clarity, and scale to create meaningful national
impact.”

As the creative partner, ONE Advertising has developed the campaign's narrative, visual language, and communication
architecture, which is being deployed across on-ground activations, community outreach initiatives, and digital platforms
nationwide. The campaign reflects the agency's expertise in building large-scale communication platforms that balance policy
objectives, industry alignment, and strong consumer relevance.

'CNG ke Saath Non-Stop Zindagi' - PNG Drive 2.0 | TVC featuring Ravi Kishan: https://youtu be,VDhyoEMalAE?

si=TilKrJe6_ NZRB&V

'PMNG ke Saath Non-Stop Zindagi’ - PMNG Drive 2.0 | TVC featuring Sakshi Tanwar: https://voutu.be,FUSBAyULZhU?si=]5a6q5tsK-
MNiR5pv
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ONE Advertising Powers the National Narrative of PNG Drive 2.0

PRNewswire

Ahmedabad (Gujarat) [India], February 3: ONE Advertising and Communication Services Limited, a leading integrated communications agency, is
proud to be the creative partner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat Petroleum Corporation Limited (BPCL) to
accelerate the adoption of Piped Natural Gas (PNG) and Compressed Natural Gas (CNG) across India.

- A unified national campaign making PNG and CNG simpler, safer, and seamless.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Natural Gas Regulatory Board (PNGRB), PNG Drive 2.0
brings together the City Gas Distribution (CGD) industry on a common platform with harmonised messaging and a shared outreach framework. ONE
Advertising is the agency behind the campaign's core communication idea and visualisation, including the national campaign line, 'Har Ghar PNG, Har
Gaadi CNG - Jiyo Non-Stop Zindagi.

The campaign has been strategically designed to simplify the choice of clean energy by translating functional benefits such as uninterrupted supply,
cost efficiency, safety, and operational convenience into a clear and relatable promise for Indian households, commuters, and businesses. The creative
framework ensures consistency at a national level while allowing flexibility for localised execution across diverse geographies. Notably, the campaign
was conceived and executed in a remarkably short span of time, built through New Year's Eve, even as the world was immersed in festive cheer. The
swift turnaround reflects the teams' high-energy collaboration and shared commitment to bring this nationwide movement to life with speed,
precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements, digital video commercials, and a
sustained digital and social media presence. To further strengthen consumer connect and reach across regions, renowned personalities Sakshi Tanwar
and Ravi Kishan have been roped in as brand ambassadors for PNG and CNG, respectively, lending credibility, familiarity, and mass appeal to the
campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services Limited, said, "PNG Drive 2.0 represents a
powerful coming together of industry intent, regulatory vision, and consumer-focused communication. At ONE, we believe that creativity must
simplify choices and enable adoption at scale. The idea of "Har Ghar PNG, Har Gaadi CNG - Jiyo Non-5Stop Zindagi' was built to make clean energy feel
dependable, accessible, and seamlessly integrated into everyday life. This is where creative solutions truly differentiate an agency, by aligning purpose,

clarity, and scale to create meaningful national impact.”
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ONE Advertising Powers the National Narrative of

PNG Drive 2.0

at Feb 03, 2026

PRNewswire

Ahmedabad (Gujarat) [India], February 3: ONE Advertising and Communication Services Limited, a leading integrated
communications agency, is proud to be the creative partner for ENG Drive 2.0, a landmark nationwide initiative led by Bharat
Petroleum Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas (PNG) and Compressed Natural Gas (CNG)
across India.

- A unified national campaign making PNG and CNG simpler, safer, and seamless.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Natural Gas Regulatory Board
(PNGRB), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on a common platform with harmonised
messaging and a shared outreach framework. ONE Advertising is the agency behind the campaign's core communication idea and
visualisation, including the national campaign line, 'Har Ghar PNG, Har Gaadi CNG - Jivo Non-Stop Zindagi.’

The campaign has been strategically designed to simplify the choice of clean energy by translating functional benefits such as
uninterrupted supply, cost efficiency, safetv, and operational convenience into a clear and relatable promise for Indian
households, commuters, and businesses. The creative framework ensures consistency at a national level while allowing flexibility
for localised execution across diverse geographies. Notably, the campaign was conceived and executed in a remarkably short span
of time, built through New Year's Eve, even as the world was immersed in festive cheer. The swift turnaround reflects the teams’
high-energy collaboration and shared commitment to bring this nationwide movement to life with speed, precision, and scale.
PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements, digital video
commercials, and a sustained digital and social media presence. To further strengthen consumer connect and reach across
regions, renowned personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand ambassadors for PNG and CNG,
respectively, lending credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services Limited, said, "PMNG Drive
2.0 represents a powerful coming together of industry intent, regulatory vision, and consumer-focused communication. At ONE,
we believe that creativity must simplify choices and enable adoption at scale. The idea of Har Ghar PNG, Har Gaadi CNG - Jivo
Non-Stop Zindagi' was built to make clean energy feel dependable, accessible, and seamlessly integrated into everyday life. This
is where creative solutions truly differentiate an agency, by aligning purpose, clarity, and scale to create meaningful national
impact.”
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ONE Advertising Powers the Nationa
Narrative of PNG Drive 2.0

A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 [PRNewswire/ — ONE Advertising and Communication Services Limited, a leading integrated
communications agency, is proud to be the creative partner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat
Petroleum Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas (PNG) and Compressed Natural Gas
(CNG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Natural Gas Regulatory Board
(PNGRB), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on a common platform with harmonised
messaging and a shared outreach framework. ONE Advertising is the agency behind the campaign’s core communication
idea and visualisation, including the national campaign line, ‘Har Ghar PNG, Har Gaadi CNG - Jiyo Non-Stop Zindagi.

The campaign has been strategically designed to simplify the choice of clean energy by translating functional benefits such
as uninterrupted supply, cost efficiency, safety, and operational convenience into a clear and relatable promise for Indian
households, commuters, and businesses. The creative framework ensures consistency at a national level while allowing
flexibility for localised execution across diverse geographies. Notably, the campaign was conceived and executed in a
remarkably short span of time, built through New Year's Eve, even as the world was immersed in festive cheer. The swift
turnaround reflects the teams’ high-energy collaboration and shared commitment to bring this nationwide movement to life
with speed, precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements, digital
video commercials, and a sustained digital and social media presence. To further strengthen consumer connect and reach
across regions, renowned personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand ambassadors for PNG
and CNG, respectively, lending credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services Limited, said, "PNG
Drive 2.0 represents a powerful coming together of industry intent, regulatory vision, and consumer-focused
communication. At ONE, we believe that creativity must simplify choices and enable adoption at scale. The idea of ‘Har Ghar
PNG, Har Gaadi CNG - Jiyo Non-5top Zindagi’ was built to make clean energy feel dependable, accessible, and seamlessly
integrated into everyday life. This is where creative solutions truly differentiate an agency, by aligning purpose, clarity, and
scale to create meaningful national impact.”
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The Powerful Voice of Business

PR Newswire
ONE Advertising Powers the National Marrative of PNG Drive 2.0
A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRMewswire/ — ONE Advertising and Communication
Services Limited, a leading integrated communications agency, is proud to be the creative
partner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat Petroleum Corporation
Limited (BPCL) to accelerate the adoption of Piped Natural Gas (FNG) and Compressed Matural
Gas (CNG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and
Natural Gas Regulatory Board (PNGRB), PNG Drive 2.0 brings together the City Gas Distribution
(CGD) industry on a common platform with harmonised messaging and a shared outreach
framework. ONE Advertising is the agency behind the campaign's core communication idea and
visualisation, including the national campaign line, 'Har Ghar PNG, Har Gaadi CNG — Jiyo Non-
Stop Zindagi."

The campaign has been strategically designed to simplify the choice of clean energy by
translating functional benefits such as uninterrupted supply, cost efficiency, safety, and
operational convenience into a clear and relatable promise for Indian households, commuters,
and businesses. The creative framework ensures consistency at a national level while allowing
flexibility for localised execution across diverse geographies. MNotably, the campaign was
conceived and executed in a remarkably short span of time, built through Mew Year's Eve, even
as the world was immersed in festive cheer. The swift turnaround reflects the teams' high-energy
collaboration and shared commitment to bring this nationwide movement to life with speed,
precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print
advertisements, digital video commercials, and a sustained digital and social media presence. To
further strengthen consumer connect and reach across regions, renowned personalities Sakshi
Tanwar and Ravi Kishan have been roped in as brand ambassadors for PNG and CNG,
respectively, lending credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication
Servicas Limited, said, "PNG Drive 2.0 represents a powerful coming together of industry intent,
regulatory vision, and consumer-focused communication. At ONE, we believe that creativity must
simplify choices and enable adoption at scale. The idea of 'Har Ghar PMNG, Har Gaadi CNG —
Jiyo Mon-Stop Zindagi' was built to make clean energy feel dependable, accessible, and
seamlessly integrated into everyday life. This is where creative solutions truly differentiate an
agency, by aligning purpese, clarity, and scale to create meaningful national impact.”
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A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 [PRMNewswire/ — OME Advertising and Communication Services Limited, a
leading integrated communications agency, is proud to be the creative partner for PNG Drive 2.0, a
landmark nationwide initiative led by Bharat Petroleurn Corporation Limited (BPCL) to accelerate the

adoption of Piped Natural Gas (PNG) and Compressed Natural Gas {CNG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Natural
Gas Regulatory Board (PNGRE), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on
a common platform with harmonised messaging and a shared outreach framework. ONE Advertising is
the agency behind the campaign’s core communication idea and visualisation, including the national

campaign line, ‘'Har Ghar PNG, Har Gaadi CNG — Jiyo Non-Stop Zindagi.’

The campaign has been strategically designed to simplify the choice of clean energy by translating
functional benefits such as uninterrupted supply, cost efficiency, safety, and operational convenience
into a clear and relatable promise for Indian households, commuters, and businesses. The creative
framework ensures consistency at a national level while allowing flexibility for localised execution across
diverse geocgraphies. Notably, the campaign was conceived and executed in a remarkakly short span of
time, built through Mew Year's Eve, even as the world was immersed in festive cheer. The swift turnaround
reflects the teams” high-energy collaboration and shared commitment to bring this nationwide

movement to life with speed, precision, and scale.

PMNG Drive 2.0 will be unfurled through a high-impact, multi- platform rollout that includes print
adwvertiserments, digital video commercials, and a sustained digital and social media presence. To further
strengthen consumer connect and reach across regions, renowned personalities Sakshi Tanwar and Ravi
Kishan have been roped in as brand ambassadors for PNG and CHG, respectively, lending credibility,
familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services
Limited, said, “PNG Drive 2.0 represents a powerful coming together of industry intent, regulatory vision,
and consumer—-focused communication. At OME, we believe that creativity must simplify choices and
enable adoption at scale. The idea of ‘Har Ghar PNG, Har Gaadi CHNG — Jiyo Non-5Stop Zindagi' was built to
make clean energy feel dependable, accessible, and seamilessly integrated into everyday life. This is
where creative solutions truly differentiate an agency, by aligning purpose, clarity, and scale to create

meaningful national impact.”
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A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRNewswire/ — ONE Advertising and Communication Services Limited, a leading integrated
communications agency, is proud to be the creative parmer for PNG Drive 2.0, a landmark nationwide initiative led by Bharat Petroleum
Corporation Limited (BPCL) to accelerate the adoption of Piped Matural Gas (PNG) and Compressed Natural Gas (CNG) across India.
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Ui}

Conceptualised as a unifled, industry-led movement under the guidance of the Petroleum and Natural Gas Regulatory Board (PMGRB),
PNG Drive 2.0 brings together the City Gas Distribution (CGD) ndustry on a common platform with harmonised messaging and 2
shared outreach framework. ONE Advertising is the agency behind the campaign's core communication idea and visualisation,
including the national campaign line, 'Har Ghar PNG, Har Gaadi CHG — Jiyo Mon-Stop Zindagi."

The campaign has been strategically designed to simplify the choice of clean energy by translating functional benefits such as
uninterrupted supply, cost efflciency, safety, and operational convenience into a clear and relatable promise for Indian households,
commuters, and businesses. The creative framework ensures consistency at a national level while allowing flexibility for localised
execution across diverse geographies. Motably, the campaign was conceived and executed ina remarkably short span of time, built
through New Year's Eve, even as the world was immersed in festive cheer. The swift turnaround reflects the teams' high-energy
collaboration and shared commitment to bring this nationwide movement to life with speed, precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements, digital video
commercials, and a sustained digital and social media presence. To further strengthen consumer connect and reach across regions,
renowned personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand ambassadors for PNG and CNG, respectively,
lending credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services Limited, said, "PNG Drive 2.0
represents a powerful coming together of industry intent, regulatory vision, and consumer-focused communication. At ONE, we believe
that creativity must simplify choices and enable adoption at scale. The idea of 'Har Ghar PMNG, Har Gaadi CNG - Jiyo Non-5top Zindagr
was built to make clean energy feel dependable, accessible, and seamlessly integrated into everyday life. This is where creative
solutions truly differentiate an agency, by aligning purpose, clarity. and scale to create meaningful national impact”
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ONE Advertising Powers the National Narrative
of PNG Drive 2.0

A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRNewswire/ -- ONE Advertising and Communication
Services Limited, & leading integrated communications agency, is proud to be the creative

partner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat Petroleum
Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas (PNG) and

Compressed Matural Gas (CNG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum
and Natural Gas Regulatory Board (PNGRB), PNG Drive 2.0 brings together the City Gas
Distribution (CGD) industry on @ common platform with harmonised messaging and a
shared outreach framework., ONE Advertising is the agency behind the campaian's core
communication idea and visualisation, including the national campaign line, 'Har Ghar

PMNG, Har Gaadi CNG - Jiyo Non-Stop Zindagi.'

The campaign has been strategically designed to simplify the choice of clean energy by
translating functional benefits such as uninterrupted supply, cost efficiency, safety, and
operational convenience into a clear and relatable promise for Indian households,
commuters, and businesses. The creative framework ensures consistency at a national
level while allowing flexibility for localised execution across diverse geographies. Notably,
the campaign was conceived and executed in a remarkably short span of time, built
through Mew Year's Eve, even as the world was immersed in festive cheer. The swift
turnaround reflects the teams’ high-energy collaboration and shared commitment to bring
this nationwide movement to life with speed, precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes
print advertisements, digital video commercials, and a sustained digital and social media
presence. To further strengthen consumer connect and reach across regions, renowned
personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand ambassadors for
PNG and CNG, respectively, lending credibility, familiarity, and mass appeal to the

campaigmn.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and
Communication Services Limited, said, "PNG Drive 2.0 represents a powerful coming
together of industry intent, regulatory vision, and consumer-focused communication. At
OME, we believe that creativity must simplify choices and enable adoption at scale. The
idea of 'Har Ghar PNG, Har Gaadi CNG - Jiyo Mon-Stop Zindagi® was built to make clean
energy feel dependable, accessible, and seamlessly integrated into everyday life. This is
where creative solutions truly differentiate an agency, by aligning purpose, clarity, and

scale to create meaningful national impact.”
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ONE Advertising Powers the National Narrative
of PNG Drive 2.0

A unified national campaign making PNG and CHNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRNewswire/ -- ONE Advertising and Communication Services Limited, a
leading integrated communications agency, is proud to be the creative partner for PNG Drive 2.0, a landmark
nationwide initiative led by Bharat Petroleum Corporation Limited (BPCL) to accelerate the adoption of Piped
Matural Gas (PNG) and Compressed Matural Gas (CNG) across India.

Conceptuzlized as a unified, industry-led movement under the guidance of the Petroleum and Matural Gas
Regulatory Board {(PNGRB), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on a
common platform with harmonised messaging and a shared outreach framewark. OME Advertising is the agency
behind the campaign's core communication idea and visualisation, including the national campaign line, 'Har
Ghar PNG, Har Gaadi CNG — Jiyo Non-Stop Zindagi.'

The campaign has been strategically designed to simplify the choice of clean energy by translating functional
benefits such as uninterrupted supply, cost efficiency, safety, and operational convenience into 2 clear and
relatable promise for Indian households, commuters, and businesses. The creative framework ensures
consistency at a national level while allowing flexibility for localised execution across diverse geographies.
Motably, the campaign was conceived and executed in a remarkably short span of time, built through New Year's
Eve, aven as the world was immersed in festive chear The swift turnaround reflects the teams' high-energy

collaboration and shared commitment to bring this nationwide movement to life with speed, precision, and scale.

PHG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements,
digital video commercials, and a sustained digital and social media presence. To further strengthen consumer
conneact and reach across regions, renowned personalities Sakshi Tanwar and Ravi Kishan have been roped in as
brand ambassadors for PNG and CNG, respectively, lending credibility, familiarity, and mass appeal to the

campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, OME Advertising and Communication Services Limited,
said, "PNG Drive 2.0 represents a powerful coming together of industry intent, regulatory vision, and consumer-
focused communication. At ONE, we belieave that creativity must simplify choices and enable adoption at scale.
The idea of 'Har Ghar PNG, Har Gaadi CHNG - Jivo Mon-Stop Zindagi' was built to make clean energy feal
dependable, accessible, and seamlessly integrated into everyday life. This is where creative solutions truly

differentiate an agency, by aligning purpose, clarity, and scale to create meaningful national impact.”
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ONE Advertising Powers the National
Narrative of PNG Drive 2.0

A unified national campaign making PMNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRMNewswire/ -- OME Advertising and Communication Services Limited,
a leading integrated communications agency, is proud to be the creative partner for PMG Drive 2.0, a
landrmark nationwide initiative led by Bharat Petroleurn Corporation Limited (BPCL) to accelerate the
adoption of Piped Matural Gas (PMNG) and Compressed Natural Gas (CNG) across India,

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Natural Gas
Regulatory Board {PMGRE), PMNG Drive 2.0 brings together the City Gas Distribution {CGD) industry on a
cammon platform with hamonised messaging and a shared outreach framework. OME Advertising is the
agency behind the campaign’s core communication idea and visualisation, including the national
campaign line, 'Har Ghar PNG, Har Gaadi CNG - Jiyo Non-5top Zindagi.”

The campaign has been strategically designed to simplify the choice of clean energy by translating
functional benefits such as uninterrupted supply, cost efficiency, safety, and operational convenience into
a clear and relatable promise for Indian households, commuters, and businesses, The creative framework
ensures consistency at a national level while allowing flexibility for localised execution across diverse
geographies. Motably, the campaign was conceived and executed in a remarkably short span of time, built
through Mew Year's Eve, even as the world was immersed in festive cheer. The swift turnaround reflects
the teams’ high-energy collaboration and shared commitment to bring this nationwide movement to life

with speed, precision, and scale,

PMG Drive 2.0 will be unfurled through a high-impact, multi-platformn rollout that indudes print
advertisernents, digital video commercials, and a sustained digital and social media presence. To further
strengthen consumer connect and reach across regions, rencwned personalities Sakshi Tamwar and Ravi
Kishan hawve been roped in as brand ambassadors for PNG and CNG, respectively, lending credibility,
familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, OME Adwvertising and Communication Services
Limited, said, "PNG Drive 2.0 represents a powerful coming together of industry intent, regulatory vision,
and consumer-focused communication. At OME, we believe that creativity must simplify choices and
enable adoption at scale. The idea of "Har Ghar PNG, Har Gaadi CMG - Jiyo Mon-Stop Zindagi” was built to
make clean energy feel dependable, accessible, and seamlessly integrated into everyday life. This is where
creative solutions truly differentiate an agency, by aligning purpose, clarity, and scale to create meaningful
national impact.”
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ONE Advertising Powers the National Narrative
of PNG Drive 2.0
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A unified national campaign making PMG and CHMG simpler, =afer, and seamless.

AHMEDABAD, India, Feb. 2, 2025 /FRMewswirel — OMNE Advertising and Communication Services
Limited, a leading integrated communications agency, is proud to be the creative partner for PHNG
Crrive 2.0, a landmark nationwide initiative led by Bharat Petroleum Corporation Limited {BFCL) oo
aocelerate the adoption of Piped Natural Gas (FNG) and Compressed Natural Gas (CNG) across India.
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Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Matural
Zas Regulatory Board (FMGRE), PMG Drive 2.0 brings togecher the City Gas Disoribution (OG0} industry
on a comman placform with harmonised meszaging and a shared outreach framework. OMNE
Advertizing is the agency behind the campaign's core communication idea and visualisation. including
the national campaign ling, 'Har Ghar PNG, Har Gaadi CNG - Jiye Mon-5top Zindagi.”

The campaign has been strategically designed to simplify the choice of clean ensrgy by translating
functional benefits swch as uninterrupted supply. cost efficiency, safety, and operational comvenience
intz a clear and relatable promise for Indian households, commuers, and businesses. The creative
framework ensures consistency at 2 national level while allowing flexibility fior localized exeoution
across diverse geographiss. Notably, the campaign was conceived and exeouted in a remarkably short
span of time. buil through Mew Year's Eve, even as the world was immersed in festive cheer. The swift
turnaround reflects the teams’ high-energy collaboration and =shared commitment to bring this

natiomaide movement to life with speed. precizion, and scals.

FMG Drve 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print
adwertizements, diginal video commercials, and a sustained digital and social media pressnce. To
further strengthen consumer connect and reach across regions, renowned personalities Sakshi
Tanwwar and Rawvi Kishan have been roped in 2s brand ambassadors for PG and CMG, respectively.
lending credibility, familiaricy, and mass appeal o the campaign.

Speaking on the association, s Vibhoti Bhatt, Director, ONE Adwvertizing and Communication Services
Limited, =aid, “FMG Drive 2.0 represents a powsriul coming together of industry intent, regulatory
vision, and consumer-focused communication. At OME, we believe that creativity must simplify choices
and =nable adoption at scale. The idea of ‘Har Ghar PMNG, Har Gaadi CHG - Jiyo Mon-5oop Zindagi’ was
bwilt to maks clean ensrgy fesl dependable, sccessikble, and ssamlesshy intsgrated into everyday life.
This is where creative solutions truly differentiate an agency. by aligning purpose, clarity. and scale to

cregare meaningful national impact.”
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A unified national campaign making PMG and CNG simpler, safer, and seamlszs.

AHMEDABAD, India, Feb. 2, 2026 /PRMewswire! — OME Advertising and Communication Services Limited,
a leading integrated communications agendy, is proud o be the creative partner for PMNG Drive 2.0, 3
landmark nationwide initiative led by Bharat Petroleum Corporation Limited (BPCL) to accelerate the
adoption of Fiped Matural Gas (PMG) and Compressed Matural Gas [CNG) acroz=s India

Conceptualized as & unified, industry-led movernent under the guidance of the Petroleum and Matural
a5 Regulatory Board (FNGRE), PMG Drive 2.0 brings together the City Gas Distribution (OG0} industry
on a common platform with harmonized messaging and a shared outreach framework. OMNE Adwvertising
iz the agency behind the campaign's core communication idea and visualisation, including the national
campaign ling, 'Har Ghar PNG, Har Gaadi CNG - Jivo Non-5top Zindagi.'

The campaign has been strategically designed to simplify the choice of clean ensrgy by translatng
functional benefits swch as uninterrupted supply, cost efficiency, safiety, and operational convenience
imto & clear and relatable promise for Indian houssholds, commuters, and businesses. The reative
framework ensures consistency at 3 national level while allowing flewbility for localised execution across
diverse geographies. Motably, the campsaign was conceived and executed in & remarkably short span of
time, built through Mew Year's Bve, even as the world was immersad in festive cheer. The swift
murnaround reflects the teams’ high-energy collsboration and shared commitment to bring this
naticnwide movement to life with speed, precizion, and scale.

FMG Drrive 2.0 will be unfurled through a high-impact, mutti-platform rollowt that includes print
advertizernents, digital video commercials, and 8 sustzined digital and zoczl media pressnce. To further
strengthen consumer connect and resch across regions, renowned personalities Sakshi Tanwar 2nd Ravi
Kishan have been roped in as brand ambassadors for PNG and CHG, respectively, lending credikilizy,
familiarizy, and mass appeal to the campaign.

Speaking on the as=ociation, Ms Vithuti Bhatt, Director, OME Advertising and Communication Services
Limited, =aid, “FMG Drive 2.0 represents a powerful coming together of industry intent, regulatony vision,
and consumer-focused communication. At OMNE, we believe that creativity must simplify choices and
enable adoption at scale. The idea of 'Har Ghar PNG, Har Gaadi CNG - |iyo Mon-5top Zindagl was built to
make clean energy feel dependakble, acreszsible, and z=amleszly integraved into everyday [ife. Thiz iz
whers creative solutions truly differentiate an agency, by aligning purposs, clarity, and scale to creste

meaningful national impact.”
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OME Advertising Powers the National Narrative of PNG Drive 2.0

A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDAEAD, India, Feb. 2, 2026 [PRMewswire/ -- ONE Advertising and Communication Services
Limited, a leading integrated communications agency, is proud to be the creative partner for PNG
Drive: 2.0, a landmark nationwide initiative led by Bharat Petroleum Corporation Limited (BPCL) to
accelerate the adoption of Piped Natural Gas (PNG) and Compressed Natural Gas (CNG) across
India.

Conceptualised as a unified, industry-led moverment under the guidance of the Petroleum and
Matural Gas Regulatory Board (PNGRB), PNG Drive 2.0 brings together the City Gas Distribution (CGD)
industry on a common platform with harmonised messaging and a shared outreach framework. ONE
Advertising is the agency behind the campaign’s core communication idea and visualisation,
including the national campaign line, 'Har Ghar PNG, Har Gaadi CNG - Jiyo Non-Stop Zindagi.

The campaign has been strategically designed to simplify the choice of clean energy by translating
functional benefits such as uninterrupted supply, cost efficiency, safety, and operational
convenience into a clear and relatable promise for Indian households, commuters, and businesses.
The creative framework ensures consistency at a national level while allowing flexibility for localised
execution across diverse geographies. Notably, the campaign was conceived and executed ina
remarkably short span of time, built through New Year's Eve, even as the world was immersed in
festive cheer. The swift turnaround reflects the teams’ high-energy collaboration and shared
commitment to bring this natienwide movement to life with speed, precision, and scale.

PMG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print
advertiserments, digital video commercials, and a sustained digital and social media presence. To
further strengthen consumer connect and reach across regions, renowned personalities Sakshi
Tanwar and Ravi Kishan have been roped in as brand ambassadors for PNG and CNG, respectively,
lending credibility, familiarity, and mass appeal to the campaign

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication
Services Limited, said, "PNG Drive 2.0 represents a powerful coming together of industry intent,
regulatory vision, and consumer-focused communication. At ONE, we believe that creativity must
simplify choices and enable adoption at scale. The idea of Har Ghar PNG, Har Gaadi CHG - Jiyo Non-
Stop Zindagi’ was built to make clean energy feel dependable, accessible, and seamlessly integrated
into everyday life. This is where creative solutions truly differentiate an agency, by aligning purpose,
clarity, and scale to create meaningful national impact”
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ONE Advertising Powers the National Narrative of PNG Drive 2.0

A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRNewswire/ -- ONE Advertising and Communication Services Limited, a leading integrated communications
agency, is proud to be the creative partner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat Petroleum Corporation Limited (BPCL) to
accelerate the adoption of Piped Natural Gas (PNG) and Compressed Natural Gas (CNG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Natural Gas Regulatory Board (PNGRB), PNG Drive 2.0
brings together the City Gas Distribution (CGD) industry on a common platform with harmonised messaging and a shared outreach framework, ONE
Advertising is the agency behind the campaign’s core communication idea and visualisation, including the national campaign line, 'Har Ghar PNG,
Har Gaadi CNG - Jiyo Non-Stop Zindagi.'

The campaign has been strategically designed to simplify the choice of clean energy by translating funchional benefits such as uninterrupted supply,
cost efficiency, safety, and operational convenience into a dlear and relatable promise for Indian households, commuters, and businesses. The creative
framework ensures consistency at a national level while allowing flexibility for localised execution across diverse geographies, Notably, the campaign
was conceived and executed in a remarkably short span of time, built through New Year's Eve, even as the world was immersed in festive cheer. The
swift turnaround reflects the teams” high-energy collaboration and shared commitment to bring this nationwide movement to life with speed,
precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements, digital video commercials, and a
sustained digital and social media presence, To further strengthen consumer connect and reach across regions, renowned personalities Sakshi Tanwar
and Ravi Kishan have been roped in as brand ambassadors for PNG and CNG, respectively, lending credibility, familianty, and mass appeal to the
campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services Limited, said, "PNG Drive 2.0 represents a
powerful coming together of industry intent, regulatory vision, and consumer-focused communication. At ONE, we believe that creativity must simplify
choices and enable adoption at scale. The idea of 'Har Ghar PNG, Har Gaadi CNG - Jiyo Non-Stop Zindagl' was built to make clean energy feel
dependable, accessible, and seamlessly integrated into everyday life. This is where creative solutions truly differentiate an agency, by aligning
purpose, clarity, and scale to create meaningful national impact.”
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ONE Advertising Powers the
National Narrative of PNG Drive 2.0

A unified national campaign making PMG and CNG simpler, safer, and seamiless.

AHMEDABAD, India, Feb. 2, 2026 /PRMNewswire/ - OME Advertising and Communication Services Limited, a leading
integrated communications agency, is proud to be the creative partner for PNG Drive 2.0, a landmark nationwide

initiztive led by Bharat Petroleum Corporation Limited {BPCL) to accelerate the adoption of Piped Matural Gas
|PNG) and Compressed Matural Gas (GMG) across India.

Conceptualizad as 2 unified, industry-led movement under the quidance of the Petroleum and Matural Gas
Regulatory Board {(PMGRE), PMG Drive 2.0 brings together the City Gas Distribution (GGD) industry on a commaon
platform with harmonised messaging and a shared outreach framework. OME Advertising is the agency behind the
campaign's core communication idea and visualisation, including the national campaign line, Har Ghar PMNG, Har
Gaadi CHNG — Jiyo Mon-Stop Zindagi!

The campaign has been strategically designed to simplify the choice of clean energy by translating functional
benefits such as uninterrupted supply, cost efficiency, safety, and operational convenience into a clear and relatable
promise for Indian househaolds, commuters, and businesses. The creative framework ensures consistency at 3
national level while allowing flexibility for localised execution across diverse geographies. Motabhy, the campaian
was conceived and executed in 2 remarkably short span of time, built through Mew Year's Eve, even as the world
was immersed in festive cheer. The swift turnaround reflects the teams’ high-energy collaboration and shared

commitment ta bring this nationwide rmovernent ta life with speed, precizion, and scale.

PMG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements,
dinital video commercials, and 2 sustained digital and social media presence. To further strenathen consumer
connect and reach across regions, renowned personalities Sakshi Tanwar and Ravi Kishan have been roped inas
brand ambassadors for PMG and GNG, respectively, lending credibility. familiarity, and mass appeal to the

campaign.

Speaking on the association, ks Vibhuti Bhatt, Director, OME Advertizing and Communication Services Limited,
said, "PMG Drive 2.0 represents a powerful coming together of industry intent, regulatory vision, and consumer-
focused cormmunication. At OME, we believe that creativity must simplify choices and enable adoption at scale.
The idea of ‘Har Ghar PMG, Har Gaadi CHG — Jivo Mon-5Stop Zindagi' was built to make clean energy fee
dependable, accessible and seamilessly integrated into everyday life. This is where creative solutions truly
differentiate an agency. by aligning purpose, clarity, and scale to create meaningful national impact”
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ONE Advertising Powers the National Narrative of

PNG Drive 2.0

A vunified national campaign making PNG and CING simpler, safer, and seamless.

AHNMEDABAD. India, Feb. 2, 2026 PRNewswire' -- ONE Advertising and Communication Services Limited, a leading
integrated commumications ageney, is proud to be the ereative partner for PNG Drive 2.0, a landmark nationwide
initiative led by Bharat Petroleum Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas (PNG)
and Compressed Natural Gas (CING) across India.

Conceptualised as a vnified, industry-led movement under the guidance of the Petroleum and Natural Gas Regulatory
Board (FINGEE), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on a commeon platform with
harmonised meszaping and a shared outreach frameworle ONE Advertising is the ageney behind the campaign's core
communication idea and visualisation, including the national campaign ine, Har Ghar PNG, Har Gaadi CNG — Jivo
Non-5top Zindagi.'

The campaign has been strategically designed to simplify the choice of clean energy by translating functional benefits
such as uninterrupted supply, cost efficiency, safety, and operational convenience into a clear and relatable promise for
Indian households, commuters. and businesses. The creative framework ensures consistency at a national level while
allowing flexibility for localised execution across diverse geographies. Notably, the campaign was conceived and
executed in a remarkably short span of time, built through New Year's Eve, even as the world was immersed in festive
cheer. The zwift turnaround reflects the teams' high-energy collaboration and shared commitment to bring thiz nationwide
movement to life with speed, precision, and scale.

PNG Drive 2.0 will be unforled through a high-impact, multi-platform rollout that includes print advertizements, digital
video commercials, and a sustained digital and social media presence. To further strengthen consumer connect and reach
across regions, rencwined personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand ambazsadors for
PNG and CNG, respectively, lending credibility, familiarity, and mass appeal to the campaign

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services Limited, said,
"PWG Drive 2.0 represents a powerful coming together of industry intent, regulatory vision, and consumer-focused
communication. At ONE, we believe that creativity must simplify choices and enable adoption at scale. The idea of Har
Ghar PNG, Har Gaadi CNG — Jiyo Non-Stop Zindagi’ was built to make clean energy feel dependable, acceszible, and
seamlessly integrated into everyday life. This iz where creative solutions truly differentiate an agency, by aligning
purpose, clarity, and scale to create meaningful national impact.”
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ONE Advertising Powers the National
Narrative of PNG Drive 2.0

A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRMewswire/ - ONE Advertising and Communication Services Limited, a leading
integrated communications agency, is proud to be the creative partner for PNG Drive 2.0, a landmark nationwide
initiative led by Bharat Petroleurn Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas (PNG)
and Compressed Natural Gas (CNG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Matural Gas Regulatory
Board (PMGRB), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on a common platform with
harmonised messaging and a shared outreach framewaork. ONE Advertising is the agency behind the campaign's core
communication idea and visualisation, including the national campaign line, 'Har Ghar PNG, Har Gaadi CNG - Jiyo
Non-Stop Zindagi.

The campaign has been strategically designed to simplify the choice of clean energy by translating functional benefits
such as uninterrupted supply, cost efficiency, safety, and operational convenience into a clear and relatable promise
far Indian households, commuters, and businesses. The creative framework ensures consistency at a national level
while allowing flexibility for localised execution across diverse geographies. Notably, the campaign was conceived and
executed in a remarkably short span of time, built through New Year's Eve, even as the world was immersed in festive
cheer. The swift turnaround reflects the teams' high-energy collaboration and shared commitment to bring this
nationwide movement to life with speed, precision, and scale.

PMNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements, digital
video commercials, and a sustained digital and social media presence. To further strengthen consumer connect and
reach across regions, renowned personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand
ambassadors for PNG and CNG, respectively, lending credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication Services Limited, said,
"PMG Drive 2.0 represents a powerful coming together of industry intent, regulatory vision, and consumer-focused
communication. At OME, we believe that creativity must simplify choices and enable adoption at scale. The idea of
'Har Ghar PMG, Har Gaadi CNG — Jiyo Mon-Stop Zindaqgi' was built to make clean energy feel dependable, accessible,
and seamlessly integrated into everyday life. This is where creative solutions truly differentiate an agency, by aligning
purpose, clarity, and scale to create meaningful national impact.”
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ONE Advertising Powers the National Narrative
of PNG Drive 2.0

A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDABAD, India Feb. 2, 2026 PENewswire' -- ONE Advertizing and Commumcation Services
Limited, a leading integrated communications ageney, 1z proud to be the creative parmer for PNG Drive
2.0, a landmark nationwide initiztive led by Bharat Petroleum Corporation Limited (BPCL) to accelerate
the adoption of Piped Natural Gas (PNG) and Compreszed Natural Gas (CING) across India.

Conceptualized a= 2 unified, industry-led movement under the puidance of the Petrelenm and Natural Gas
Repulatery Board (PNGEE), PNG Drive 2.0 brings together the City Gaz Distribution (CGD) industry on
a commen platform with harmonized messaging and a shared cutreach framework. ONE Advertizing is the
agency behind the campaign's core communication idea and visualization, including the national campaign
line, Har Ghar PNG, Har Gaadi CNG — Jiyo Non-Stop Zindagi.'

The campaign has been strategically designed to simplify the choice of clean energy by translating
functional benefits such as uninterrupted supply, cost efficiency, safety, and operaticnal convenience into a
clear and relatable promize for Indian househelds, commuters, and businesses. The creative framework
enzures consistency at a national level while allowing flexibility for localised execution across diverse
geographies. Wotably, the campaign was conceived and executed in a remarkably short span of time, built
through MNew Year's Eve, even as the world was immersed in festive cheer. The swift tumarcund reflects
the teams' high-energy collaboration and shared commitment to bring this nefionwide movement to life
with zpeed, precizion, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rellout that includes pring
advertizements. digital video commercials, and a sustained digrtal and social media presence. To further
strengthen consumer connect and reach across regions, renowned perzonalities Sakshi Tanwar and Bavi
Eizhan have been roped in 2z brand ambassadors for PNG and CNG, rezpectively, lending cradibility,
familiarity, and mazz appeal to the campaign.

Spealing on the aszociation, Mz Vikhuti Bhatt, Director, ONE Advertizing and Communication Services
Limited, zaid, "PNG Drve 2.0 reprezents a powerful coming together of mdustry intent, regulatory vision,
and conzumer-foenzed commumication. At ONE, we believe that ereativity must simplifi- cheices and
enzble adoption at scale. The idea of 'Har Ghar PNG, Har Gaadi CNG — Jivo Non-Stop Zindagi’ was built
to make clean energy feel dependable, accessible, and seamlesshy integrated inte everyday life. This is
where creative solutions truly differentiate an agency, by aligning purpose, clarity, and scale to create
meaningful national impact.”
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ONE Advertising Powers the National Narrative of
PNG Drive 2.0

A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRNewswire/ -- ONE Advertising and Communication
Services Limited, a leading integrated communications agency, is proud to be the creative

partner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat Petroleum
Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas (PNG) and
Compressed Natural Gas (CNG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and
Matural Gas Regulatory Board (PNGEB), PNG Drive 2.0 brings together the City Gas
Distribution (CGD) industry on a common platform with harmonised messaging and a shared
outreach framework. ONE Advertising is the agency behind the campaign's core
communication idea and visualisation, including the national campaign line, Har Ghar PNG,
Har Gaadi CNG - Jiyo Non-5top Zindagi.’

The campaign has been strategically designed to simplify the choice of clean energy by
translating functional benefits such as uninterrupted supply, cost efficiency, safety, and
operational convenience into a clear and relatable promise for Indian households, commuters,
and businesses. The creative framework ensures consistency at a national level while allowing
flexibility for localised execution across diverse geographies. Notably, the campaign was
conceived and executed in a remarkably short span of time, built through New Year's Eve, even
as the world was immersed in festive cheer. The swift turnaround reflects the teams” high-
energy collaboration and shared commitment to bring this nationwide movement to life with
speed, precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes
print advertisements, digital video commercials, and a sustained digital and social media
presence. To further strengthen consumer connect and reach across regions, renowned
personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand ambassadors for
PNG and CNG, respectively, lending credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and Communication
Services Limited, said, "PNG Drive 2.0 represents a powerful coming together of industry
intent, regulatory vision, and consumer-focused communication. At ONE, we believe that
creativity must simplify choices and enable adoption at scale. The idea of Har Ghar PNG, Har
Gaadi CNG - Jivo Non-Stop Zindagi’ was built to make clean energy feel dependable,
accessible, and seamlessly integrated into everyday life. This is where creative solutions truly
differentiate an agency, by aligning purpose, clarity, and scale to create meaningful national

impact.”
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A unified national campaign making PNG and CHNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRMewswirel — ONE Advertising and Communication Semvices
Limited, a leading infegrated communications agency, is proud to be the creative pariner for PNG Drive
20, a landmark nationwide initiative led by Bharat Pefroleum Corporation Limited (EPCL) to accelerate
the adoplion of Piped Matural Gas (PHG) and Compressed Matural Gas (CHG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Matural
Gas Regulatory Board (PNGRE), PNG Drive 2.0 brings together the City Gas Distribution (CGD)
industry on a common platform with hamonised messaging and a shared outreach framework. OMNE
Adverfizing is the agency behind the campaign's core communication idea and visualisation, including
the national campaign line, 'Har Ghar PNG, Har Gaadi CNG — Jiyo Non-5Stop Zindagi.'

The campaign has been sirategically designed fo simplify the choice of clean energy by franslating
functional benefits such az uninferrupted supply, cost efficiency, safety, and operational convenience
into a clear and relatable promise for Indian households, commuters, and businesses. The creative
framework ensures consistency at a national level while allowing flexibility for localised execufion
across diverse geographies. Motably, the campaign was conceived and executed in a remarkably shori
span of time, built through Mew Year's Eve, even as the world was immersed in festive cheer. The swifl
turnaround reflects the teams' high-enengy collaboration and shared commitment to bring this
nalionwide movement to life with speed, precision, and scale.

PHG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print
advertisements, digital video commercials, and a sustained digital and social media presence. To
further strengthen consumer connect and reach across regions, renowned personaliies Sakshi Tamear
and Ravi Kizhan have been roped in as brand ambassadors for PNG and CNG, respectively, lending
credibility, familiarity, and mass appeal to the campaign.

Speaking on the associafion, Ms Vibhuli Bhatt, Director, OME Adverising and Communicaltion Services
Limited, zaid, "PHG Drive 2.0 represents a powerful coming together of industry intent, regulatony
vision, and consumer-focused communication. At ONE, we believe that creativity must simplify choices
and enable adoption at =cale. The idea of "Har Ghar PMNG, Har Gaadi CHG — Jiyo Non-Ztop Jindagi’
was built to make clean energy feel dependable, accessible, and seamlessly integrated info everyday
life. This is where creative solutions truly differentiate an agency, by aligning purpose, clarity, and scale
to create meaningful national impact.”
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ONE Advertising Powers the National
Narrative of PNG Drive 2.0

A unified national campaign making PNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 [PRMewswire/ -- ONE Advertising and Communication
Services Llimited, a leading integrated communications agency, is proud to be the creative
partner for PNG Drive 2.0, a landmark nationwide initiative led by Bharat Petroleum
Corporation Limited (BPCL) to accelerate the adoption of Piped Natural Gas (PNG) and
Compressed Natural Gas (CNG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum
and Natural Gas Regulatory Board (PNGRB), PNG Drive 2.0 brings together the City Gas
Distribution (CGD) industry on a common platform with harmonised messaging and a
shared outreach framework. ONE Advertising is the agency behind the campaign's core
communication idea and visualisation, including the national campaign line, Har Ghar
PNG, Har Gaadi CNG - Jiyo Non-Stop Zindagi.’

The campaign has been strategically designed to simplify the choice of clean energy by
translating functional benefits such as uninterrupted supply, cost efficiency, safety, and
operational convenience into a clear and relatable promise for Indian households,
commuters, and businesses. The creative framework ensures consistency at a national
level while allowing flexibility for localised execution across diverse geographies. Notably,
the campaign was conceived and executed in a remarkably short span of time, built
through New Year's Eve, even as the world was immersed in festive cheer. The swift
turnaround reflects the teams' high-energy collaboration and shared commitment to
bring this nationwide movement to life with speed, precision, and scale.

PNG Drive 2.0 will be unfurled through a high-impact, multi-platform rellout that includes
print advertisements, digital video commercials, and a sustained digital and social media
presence. To further strengthen consumer connect and reach across regions, renowned
personalities Sakshi Tanwar and Ravi Kishan have been roped in as brand ambassadors
for PNG and CNG, respectively, lending credibility, familiarity, and mass appeal to the
campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, ONE Advertising and
Communication Services Limited, said, "PNG Drive 2.0 represents a powerful coming
tegether of industry intent, regulatory vision, and consumer-focused communication. At
ONE, we believe that creativity must simplify choices and enable adoption at scale. The
idea of 'Har Ghar PNG, Har Gaadi CNG - Jiyo Non-5Stop Zindagi' was built to make clean
energy feel dependable, accessible, and seamlessly integrated into everyday life. This is
where creative solutions truly differentiate an agency, by aligning purpose, clarity, and
scale to create meaningful national impact.”
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ONE Advertising Powers the National
Narrative of PNG Drive 2.0

A unified national campaign making PNG and CWNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2028 /FRMNewswire/ — ONE Advertising and Communication Services Limited,
a leading integrated communications agency, is proud to be the creative partner for PNG Drive 2.0, a
landmark nationwide initiative led by Bharat Petroleurn Corporation Limited (BFCL) to accelerats the
adoption of Piped Matural Gas (FMG) and Compressed Matural Gas (CNG) across India.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Matura
Gas Regulatory Board (PMGRE), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry
on a commaon platform with harmonised messaging and a shared outreach framework. OME Advertising
iz the agency behind the campaign’s core communication idea and visualization, including the nationa
campaign line, 'Har Ghar PMNG, Har Gaadi CNG - Jiyo Non-5top Zindagi.”

The campaign has been strategically designed to simplify the choice of clean energy by translating
functional bensfits such as uninterrupted supply. cost efficiency. safety, and operational convenience

intz a clear and relatable promise for Indian households, commuters, and businesses. The creative

framework ensures consistency at a national level while allowing flexibility for localised execution across
diverse geographies. Notably, the campaign was conceived and executed in a remarkably short span of
time, built through Mew Year's Eve, even as the world was immersed in festive cheer. The swift
turnaround reflects the teams’ high-energy collaboration and shared commitment to bring this
nationwide maovement to life with speed, predision, and scale.

PG DOrive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print
adwvertisemnents, digital video commercials, and a sustained digital and social media presence. To further
strengthen consumer connect and reach across regions, renowned personalities Sakshi Tanwar and

Ravi Kizhan have been roped in as brand ambassadors for PNG and CNG, respectively, lending
credibility, familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, OMNE Advertising and Communication Services
Limited, said, "FMG Drive 2.0 represents 3 powerful coming together of industry intent, regulatory
vision, and consumer-focused communication. At OME, we believe that creativity must simplify choices
and enable adoption at scale. The idea of "Har Ghar PNG, Har Gaadi CMG - |iyo Mon-Stop Zindagi’ was
bwilt to make clean energy feel dependable, accessible, and seamlessly integrated into everyday life.
This iz where creative selutions truly differentiate an agency. by aligning purpose, clarity, and scale to
create meaningful national impact.”
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ONE Advertising Powers the National Narrative
of PNG Drive 2.0

& unified national campaign making PNG and CHG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 fPRMNewswire/ -- ONE Advertising and Communication Services Limited, a
leading integrated communications agency, is proud to be the creative partmer for PNG Drive 2.0, a landmark
nationwide initiative led by Bharat Petroleum Corporation Limited (BPCL) to accelerate the adoption of Piped
Matural Gas (PNG) and Compressed Naturzal Gas (CMG) across India.

Conceptualized as a unified, industry-led movement under the guidance of the Petroleum and Matural Gas
Regulatory Board (PNGRB), PNG Drive 2.0 brings together the City Gas Distribution (CGD) industry on a
commaon platform with harmonised messaging and a shared outreach framework. ONE Advertising is the agency
behind the campaign's core communication idea and visualization, including the national campaign line, 'Har
Ghar PNG, Har Gaadi CNG - Jiyo Non-Stop Zindagi.'

The campaign has been strategically designed to simplify the choice of clean energy by translating functional
benefits such as wuninterrupted supply. cost efficiency, safety, and operational convenience into a clear and
relatable promise for Indian households, comnmuters, and businesses. The creative framework ensures
consistency at a national level while allowing flexibility for localised execution across diverse gecgraphies.
Motably, the campaign was conceived and executed in 2 remarkably shert span of time, built through Mew Year's
Eve, even as the world was immersed in festive cheer The swift turnaround reflects the teams' high-energy

collaboration and shared commitment to bring this nationwide movement to life with speed, precision, and scale.

PHG Drive 2.0 will be unfurled through a high-impact, multi-platform rollout that includes print advertisements,
digital video commercials, and a sustained digital and social media presence. To further strengthen consumer
connect and reach across regions, remowned personalities Sakshi Tanwar and Ravi Kishan have been roped inas
brand ambassadors for PNG and CNG, respectively, lending credibility, familiarity, and mass appeal to the

campaign.

Speaking on the association, Ms Wibhuti Bhatt, Director, ONE Advertising and Communication Services Limited,
said, "PNG Dirive 2.0 represents a powerful coming together of industry intent, regulatory vision, and consumer-
focused communication. At OMNE, we believe that creativity must simplify choices and enable adoption at scale.
The idea of 'Har Ghar PNG, Har Gaadi CNG - Jiyo Non-Stop Zindagi' was built to make clean energy feal
dependable, accessible, and seamlessly integrated into everyday life. This is where creative solutions truly

differentiate an agency, by aligning purpose, clarity, and scale to create meaningful national impact.”
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ONE Advertising Powers the National Narrative of PNG Drive 2.0

A unified national campaign making PMNG and CNG simpler, safer, and seamless.

AHMEDABAD, India, Feb. 2, 2026 /PRMewswire! — OMNE Advertising and Communication Senvices Limited, a
leading integrated communications agency, is prowd to be the creative partner for PNG Dirive 2.0, a landmark
natiomeide initiative led by Bharat Petroleum Corporation Limited (BPCL) to accelerate the adoption of Fiped
Matural Gas (PNG) and Compressed Matural Gas (CHNG) across Indis.

Conceptualised as a unified, industry-led movement under the guidance of the Petroleum and Matural Gas
Regulatory Board (FMGRE), PMG Drive 2.0 brings together the Oty Gas Distribution (CG0) industry on 3
common platfiorm with harmonised messaging and a shared outreach framework. ONE Advertising is the
agency behind the campaign's core communication idea and visualisation, including the national campaign
ling, 'Har Ghar PNG, Har Gaadi CNG - Jiyo Mon-5top Zindagi.®

The campaign has been strategically designed to simplify the choice of clean energy by translating functiona
benefits such as uninterrupted supply, cost effidency, safety, and operational convenience into a clear and
relatable promise for Indizn houssholds, commuters, and businesses. The creative framework ensures
consistency at & national level while allowing flexibiliy for localized executon across diverse geographies.
Motably, the campaign was conceived and executed in a remarkably short span of time, built through MNew
Year's Eve, even as the world was immersed in festive cheer. The swift turmnaround reflects the teams’ high-
energy collaboradon and shared commitment to bring this nationwide movemnent to life with speed, precision,
and scals.

PMNG Drive 2.0 will be unfurled through a high-impact, mult-pladform rollout that includes print
advertisements, digital video commercials, and a sustained digital and social media presence. To further
strengthen consumer connect and reach across regions, rengwned personalities Sakshi Tarvwear and Ravi
Kishan hawe been roped in as brand ambassadors for PMNG and ONG, respectively, lending credibilizy,
familiarity, and mass appeal to the campaign.

Speaking on the association, Ms Vibhuti Bhatt, Director, OME Advertising and Communication Services Limited,
=aid, "PMG Drive 2.0 represents a powerful coming together of industry intent, regulatory vision, and
consumer-focused communication. At OME, we believe that creativity must simplify choices and enable
adoption at scale. The idea of Har Ghar PNG, Har Gaadi CNG - Jiyo Mon-5top Zindagi” was built to make dean
energy feel dependable, accessible, and seamlessly integrated into everyday life. This is where creative
solutions truly differentigte an agency, by aligning purpose, dlarity, and scale to create meaningful national
impact.”
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